GSDCA 60 Day Motions
62" Annual General Meeting
4 February 2023 via Zoom.

1. Motion.
That the German Shepherd Dog Club of Queensland (GSDCQ) hosts the German Shepherd Dog
Council of Australia’s (GSDCA) National Show and Trial in 2025.

Rationale

The current roster for the National Show and Trial currently sits with three state clubs, namely
Victoria, NSW and SA. The GSDCQ wishes Queensland to be considered by the exhibitors who
participate at a GSDCA National Show and Trial as a suitable location for the 2025 National Show
and Trial. Queensland has a history of hosting the National in a very successful manner, and of
prime importance is to make the event enjoyable for all. The GSDCQ is a club that is growing in
membership with a proactive and committed committee, that are committed to ensuring this is a
successful event. We have the support of the members in this motion.

Moved: GSDCQLD

2. Motion
That all correspondence to the GSDCA, incoming and outgoing, that concerns Council
business, is circulated to all member clubs within 30 days of receipt.

Rationale

Council Executive may be dealing with issues which can have a great impact on one or
more member clubs.

It is important that club members, through their club Executive, are regularly made
aware of National Council correspondence.

This way clubs have the opportunity to provide relevant input for consideration by the
Executive.

Moved: ACTGSDA

3. Motion
That from this meeting, the following advertising rates in the Quarterly National Review are
adjusted to the following rates:

Front Cover: $130 (Currently $225 Non-Advertising)

Back Cover: $115 (currently non-Advertising)

Full Page: $165

Annual advertising package: For the same copy in 4 editions for Full, Half or Quarter
pages a discount of 10% will apply. Other advertising spaces available on request. Non-
Members and/or Commercial Rates available upon request

Rationale



Advertising in print media is increasingly threatened by the capacity of advertisers to access
other forms of promotion at little or no charge. Advertising revenue supports the QNR and
individual members to promote their animals in a lasting manner.

Review Editor explained that the rates are expensive relative to digital advertising forums, and it
is difficult to sell advertising space. The rates attempt have the balance right between content
and advertising, whilst keeping the QNR self-funding. The proposed rates were put in place
during Covid and require ratification.

Moved: N&HRGSDC



